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Rosemont is at a critical juncture: despite growth in enrollments and reputation
in our School of Graduate Studies, and increased interest in our Professional

Studies, we can and need to establish both schools as the source of premiere pro-
grams that “meet the wants of the age.” We must, as well, make some crucial deci-
sions about the Undergraduate Women’s College if we want to see it continue to
provide the distinctive Holy Child education that is our heritage. Now is the time 
to make key resolutions for the future of the College, and then we must act upon
them. Our intention is to produce not only a plan to respond to our immediate
needs, but more importantly a vision for our College in the areas of mission, 
academics, finance, enrollment and marketing, student life, governance, human
resources, and campus culture. It is for this reason that the current formulation of 
a solid, realistic, and at the same time ambitious, strategic plan is so imperative.

To date, we have already accomplished certain milestones with major, mutual deci-
sions: that we cannot go on as we have in the recent past, even while “trying hard-
er;” that we need to think not only of enrollment possibilities but also of a clear 
academic distinctiveness for all three schools of the College; and that we must think
boldly, creatively, and with fearless innovation for the future of Rosemont. 

I am sure that we all share one wish: that Rosemont – our Rosemont – be a success,
and that we can continue to educate students who will learn and thrive while earn-
ing a degree, and then go on to share their Rosemont education, as so many of us
have in the past, with the greater world.

First, let me say that my perspective on the College’s Strategic Planning Process 
is a unique one - as an ‘outsider’ who was warmly welcomed into the Rosemont

community nearly 12 years ago when I joined the Board of Trustees, I still have 
the benefit of viewing the process through the eyes of the external community. 
My management background and my day-to-day work in finance also shape my 
perspective of the task that Rosemont has chosen to undertake at this point in its
history. Yet my experience as a member of the Board of Trustees during the tenure 
of its last three presidents has also provided me not only with a solid understanding
of the Rosemont of the past and the Rosemont of today, but with tremendous appre-
ciation for the dedication and commitment that the members of the College com-
munity have for Rosemont.  

All of that said, I have been, and continue to be, confident that Rosemont College
has chosen the right time and the correct way to plan for its future. Those of us in
the business world know that nothing happens without a plan. The old adage really
is true, “If you fail to plan, you plan to fail.” We also know that planning has to be
grounded in reality. But reality is what frightens many and keeps them from action.
It is often easier to just cross our fingers, roll up our sleeves, try harder, and hope and
pray that all goes well. I am really very proud of the fact that the Strategic Planning
Process that Rosemont has chosen to employ, with much help from Stevens Strategy,
is grounded in reality. The process has not only allowed the College and the staff,
students, faculty, alumni, friends, and trustees involved in the process to take a hard
look at the state of higher education in the United States, demographic data, and
financial realities, but it has allowed us to take a hard look at Rosemont. That process
has not always been easy, but it has been very necessary because it has provided the
College the platform to formulate a plan grounded in reality to ensure its successful
future. I commend and thank all of those involved in this very worthwhile effort.
I’m convinced that the outcome will greatly benefit the future of Rosemont College.
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A Peek Inside the “Fact Book”
One of the first tasks that the College community undertook in its Strategic
Planning Process was the development of the “Fact Book” — a 207 page
document that provided the foundation for the College’s planning. The
“Fact Book” included the College’s Mission Statement, an environmental
scan of today’s world of higher education, and over 180 pages of institution-
al characteristics that chronicled Rosemont’s recent history through data.

Some of the facts included:

• In the fall of 2002, 1066 students were enrolled at Rosemont - 350 in the
Undergraduate Women’s College, 382 in the co-ed accelerated under-
graduate programs of the School of Professional Studies, and 334 in the
co-ed School of Graduate Studies. In the fall of 2006, 995 students were
enrolled at Rosemont – 371 in the Undergraduate Women’s College, 207
in the co-ed accelerated undergraduate programs of the Schools of
Professional Studies, and 417 in the co-ed School of Graduate Studies.

• In the fall of 2002, women comprised 79% of the adults in the co-ed
accelerated undergraduate classes of the School of Professional Studies.
In the fall of 2006, it was 82%.

• In the fall of 2002, women comprised 80% of the adults in the co-ed pro-
grams of the School of Graduate Studies. In the fall of 2006, it was 86%.

• In the fall of 2002, the average age of students in the co-ed accelerated
undergraduate classes of the School of Professional Studies was 37. In 
the fall of 2006, it was 38.

• In the fall of 2002, the average age of students in the co-ed classes of the
School of Graduate Studies was 35. The average age remained the same
in the fall of 2006.

• The percentage of minority students entering the first-year class in the
Undergraduate Women’s College in 1992 was 10%. In 2006, it was 60%.

• In the fall of 2002, Psychology was the most popular declared major in
the UWC, followed by Sociology, Studio Art, and English Literature. In
the fall of 2006, the ranking remained the same.

• In May 2007, the College granted 60 degrees to students of the
Undergraduate Women’s College and 170 degrees to students of the
School of Graduate and Professional Studies.

• In the fall of 2006, the College employed 151 total full-time individuals;
31 in faculty positions, 33 in administrative positions, 39 in professional
positions, 26 in clerical positions, and 22 in service positions. 116 indi-
viduals were employed on a part-time basis; 89 in adjunct faculty/facili-
tator positions, 1 in administration, 15 in professional positions, 5 in
clerical positions, and 6 in service positions.

• The total alumni population is 8,310 - 6,115 are graduates of the
Undergraduate Women’s College, 1,456 are non-traditional undergradu-
ates of the REAP programs or the co-ed School of Professional Studies,
and 739 are alumni of the co-ed School of Graduate Studies. 22% of all
alumni contributed financially to Rosemont in 2006-2007.

• The College raised a total of $2,687,207.15 in 2005 and $2,853,132.96 in
2006 from alumni, foundations, corporations, and friends.
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